Limitless Advisor

SUMMIT ACTION PLAN

Use this form to set your priorities and actions for the quarter.

This Quarter’s Priorities

BIG Priority:

Build "Tell your Story messaging

ACTION T:  Read How to Communicate your Value
ACTION 2: Complete Messaging Wheel
ACTION 3: use What | do & Brand Story Worksheets

ACTION 4: watch Storytelling Superpower & UVP lessons

ACTION 5:  practice What I do / | help scripts 30x outloud

Progress Priority:
Website Update

ACTION T
ACTION 2:
ACTION 3: scope website updaate; share story messaging
ACTION 4: website update build

ACTION 5: Launch updated website

Contact / retain web developer

Progress Priority:

Integrate new Story messaging into sales funnel

ACTION T:  update website (see above)
ACTION 2: uUpdate prospect process communications
ACTION 3: Update Learn More Call script

ACTION 4: update First Meeting (discovery) agenda

ACTION 5:  update first meeting follow up email

NAME: Confident Charlie
YEAR: 2024

QUARTER: Q2 / Delivering Value

Big Why & Desired Outcomes

Clarify the outcome you want to create, the benefits of
achieving it and why it's important to you.

Communicate value in a clear, concise and compelling way

NOTES

Steph's Investment News article

NOTES

NOTES
Do on own or project (per above)
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