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VISION FOR
SUCCESS

NICHE
IDEAL CLIENT

YOU 
ARE HERE

MAPPING
MKT PLAN

TAKING BACK 
YOUR TIME

ACTION & 
ACCOUNTABILITY





Low Expenses, Zero Debt

Demographics
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Demographics

Pain Points

Age 50+

$1MM+ Investable Assets

Worried about Making Mistakes

Tsunami of RMD’s

Surviving Spouse 
Lacks Expertise

Demographics

• Profession (e.g., Optometrist, SLP, Dentist)
• Employer (e.g., Intel, Amazon, Qualcomm)
• Employment Position (e.g., Senior Developer, C-Suite)
• Compensation Type (e.g., W2, RSU’s, Contractor)
• Marital/Dependent Status
• Age or generation (e.g., Millennials, Gen X/Y)
• Income
• Tax Bill (e.g., paying $300,000+ in taxes per year)
• Savings rate or amount (e.g., saving 70% of income, maxing out 

retirement accounts)
• Business owner (gross revenue, # of employees, Pre IPO)
• Geographic Location

Pain Points

• “Don’t know what we don’t know”
• Make work optional
• Organize and simplify finances
• Mitigating taxes while working
• Navigating/maximizing/understanding complex comp
• $$$ stuck in business (how to sell a fund retirement)
• Career stagnant
• Starting a business
• Student loan debt
• Cash flow challenges
• Liquidity event, inheritance, death, divorce

Not Where Want Spend Time

NAILING YOUR NICHE / IDEAL CLIENT
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SHOW ME 
YOUR BUDGET







CHOOSE YOUR 

CHANNELS
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KITCES.COM
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APPLY SMALL 
CONCENTRATED AMOUNT

LATHER, RINSE
REPEAT

GROWTH 
SYRUM
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