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SAMPLE BRAND ANNOUNCEMENT LETTER
USE THIS LETTER AS A STARTING POINT TO ANNOUNCE A NEW BRAND TO YOUR CLIENTS.


Dear NAME:

Over the last XX years FIRM has been in business, we have seen many changes in the financial planning profession. These experiences have helped to establish us as one of the premier planning firms in AREA, with a reputation for the highest caliber of financial planning and investment advice. As a result, we have had the good fortune of growing significantly since we first began in 19XX.  

As we have grown, we have also evolved. Our knowledge continues to deepen as we are very involved in the planning profession, and we have learned more about our work, what our clients need and want, and what our real value is for you.

As we continue our work to improve our business, we wanted to find a way to demonstrate the positive changes outside the walls of our office. After several months of hard work, we are delighted to share our new name and marketing messages:

INSERT NEW LOGO HERE

Why NEW FIRM NAME?

NEWFIRMNAME because we work with the many pieces of your life, integrating them into a meaningful whole. Financial Partners because it describes our relationship with you—working together to help you attain your goals.  

We have always focused on learning about each client’s situation and needs, the value of having a thoughtful plan and the benefit of knowing you are on the right track. And, after many years, we have found a way to purposefully define the value we strive to deliver: 

With discovery comes clarity. With clarity comes confidence.

Perhaps the most important thing we want you to understand is that our purpose is helping you design and implement the plans that will best meet your needs. Our new value statement shares what our work is really about – your vision, your wealth, your life.   

In the coming months we will formally introduce the new name, new materials, and enhanced web site to help you and future friends of the firm gain a greater understanding of who we are, what we are about and what we work so hard to accomplish for our clients, and for ourselves. 

As always, we are touched by the confidence you have demonstrated in being a client, and friend, of this firm. We will continue to work hard each day to meet your, and our, high expectations.

Of course, if you have questions or would like to share your thoughts, we would welcome a call from you anytime.  

Warm regards,
Advisor Name
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