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User Experience (UX)

The Digital 
Transformation 
Your Website & User Experience (UX)



Source: Salesforce Research 2018

Understanding Your Web Visitors 

76% of customers 

expect companies to 

understand 

their needs & expectations

76

%





Build Trust & Credibility

Industry Awards & Affiliations

Social Trust (Case Studies, Clients 

Served)

Visual Trust

Longevity



https://www.definefinancial.com/


https://www.quantumplanning.com/


CUSTOM DESN



Conversion Objectives

Email Opt-In

Due Diligence

Lead Generation

Education



Call to Action

https://riverbendwealthmanagement.com/complimentary-assessment/
https://www.definefinancial.com/start-here/


Personality of Brand



Custom Design



Mobile-Wise Design
Custom 
Design

Choice of 

imagery

Spacing

Breakpoints

User 

Experience



Performance & Core Vitals



Why Web Accessibility Matters 

Legal Landscape 

WCAG 2.1 AA 

Best Practices for Alt Text, Video, Color 

Contrast

Web Accessibility



WCAG 2.1 AA Standard 

Color Contrast Tool 

Open Design Layouts

Color Contrast
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HPROGRESS,
NOT PERFECTION

• Focus on UX & Digital Brand
• Identify Conversion Objectives
• Create a High-Quality Design 
• Build for Performance 
• Follow Web Accessibility Guidelines
• Retain trusted partners
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